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LA PALETTE DE COULEURS -

Le logo peut étre utilisé de 4 facons

RAL RVB WEB

Signalétique Ecran/photo Code couleur

FAIR &
PRECIOUS ........................................... ........................................... ...........................................

By atibt R:0
8022 V:0 #000000
B: 0
PRECIOUS R 144
5024 V: 156 #909CB3
) B: 180
FAIR & L.
\YElggels) ' 7006 V: 157 #AF9D85
PRECIOUS : B: 133
D AEIDE | e e e
R:162
6011 V: 181 #A?B58B
FAIR &

* ATTENTION : la correspondance RAL n’est pas exacte mais approchante,
il vaut mieux privilégier 'impression en quadri (sticker) lors d’une utilisation pour de la signalétique.

PRECIOUS
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lorsque le fond est foncé.

FAIR & FAIR &
PRECIOUS PRECIOUS

By atibt __ By atibt




FAIR & PRECIOUS

FAIR &
PRECIOUS

By atibt

ILest interdit d'utiliser le logo
en dessous de 25mm de large
afin de conserver la lisibilité de UATIBT.

25mm

il est possible d'utiliser le logo sur une photo mais seulement
avec un fond foncé, transparent (noir 70% en produit] ou coloré.

PRECIOUS

sy atibt




2. LES REGLES D'USAGE DU LOGO

ZUNES DE PRUTECTIUN

e de protectio dl
celui—cip nt étre librement in t
r des fo d de couleurs
ou de photos avec zone blanche.

10mm

FAIR &
PRECIOUS

FAI]?\&J

10mm

PRECIOUS

BY at?bt

| FAIR & |
PRECIOUS | Mg

Hauteur libre

10mm
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FAIR &
PRECIOUS

BY atlbt

TRAJAN PRO
ABCDEFGHIJKLMNOPQRSTUVWXYZ
ABCDEFGHIJKLMNOPQRSTUVWXYZ
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By atibt

FAIR &
PRECIOUS

By atibt

FAIRG

PRECIOUS

BY atl bt

FAIR & PRECIOUS

ILest important de bien respecter les spécifités du logo.
Les exemples présentés ci-contre sont strictement interdits.

Il est interdit
de modifier les lettres
ou de les supprimer.

Il est interdit
de changer les couleurs
du logo.

Il est interdit
de changer la forme
du logo.

Il est interdit
de changer

la typographie
du logo.

FAR&
PRECO

FAIR &
PR

| atdt

FAIR &
PRECIOUS

By atibt

FAIR &
PRECIOUS

| pyatibt

FAIR &
PRECIOUS

Il est interdit
de déformer
le logo.

Il est interdit
d’enlever le cadre
au logo.

Il est interdit

de supprimer des éléments
ou d’ajouter des effets
telle une ombre portée.

Il est interdit
de couper le logo.



5. LA PAPETERIE

LE FLYER

Exemple

FAIR & PRECIOUS

R & PRECIOUS

A collective brand that relies on international

forest management certification and regulation

ers toward tropical timber compa-

that are committed to ainable deve-
lopment approach.

SUSTAINABLE
FOREST MANAGEMENT

«Hyper-consumption» must gradually disappear in
favour of more qualitative and participatory ways of
thinking. Fair&Precious forest managers want to shape
a new way of doing things. With Fair&Precious, they are
creating a collective that allows them to promote their
values and pool their actions together

They are therefore developing modes of «positive acti-
vism», offering models that are respectful of both the
planet and humans’.

PROMOTING
BEST PRACTICES

Created at the initiative of ATIBT*, the collective
Fair&Precious brand aims to

* raise awareness among European
buyers and consumers of the importance
of certified forest management,

* ensure that eco-certified tropical timber
is recognised as both a remarkable
and a responsible material.

Through this approach, ATIBT and forest managers aim
bility, the al equity and the

vation of fore bsystems. They stimulate the
entire supply chain through the development and promo-
tion of best practices.

FAIR & PRECIOUS'
10 COMMITMENTS

MANAGING AND PROTECTING
FORESTS TO COMBAT
GLOBAL WARMING

PRESERVING FOREST RESOURCES
BY HARVESTING LESS THAN
IS NATURALLY GROWN

DEVELOPING KNOWLEDGE ON
BIODIVERSITY TO FACILITATE
THE RENEWAL OF THE SPECIES

ENSURING THE
PRESERVATION OF THE
LIVING SPACE OF WILDLIFE

IMPLEMENTING
PROGRAMMES THAT
COMBAT POACHING

CONTRIBUTING TO THE WELL-BEING
OF POPULATIONS BY FACILITATING
ACCESS TO EDUCATION,

MEDICAL CARE AND HOUSING

STIMULATING THE ECONOMIES OF
PRODUCER COUNTRIES BY ENHANCING
THE VALUE OF THE FOREST AND FAVOURING
THE LOCAL PROCESSING OF TIMBER

SETTING UP TRAINING
COURSES FOR THE FOREST
AND TIMBER TRADES

PROVIDING TECHNICAL
KNOWLEDGE ON THE DIVERSITY
OF TROPICAL TIMBER

SPECIES AND THEIR USES

PROMOTING RESPONSIBLE
PURCHASES OF THIS
EXCEPTIONAL MATERIAL

Le flyer Fair&Precious, qui met en avant les spécificités

du programme ainsi que ces engagements

RIGOROUS RIGHTS REGARDING
USAGE OF THE BRAND

In order for a forest manager to claim the right to use
the Fair&Precious brand, he or she must be an ATIBT
member and have a monitoring procedure that is approved
by ATIBT's board of directors, such as forest certification
in sustainable management (SFM- Sustainable Forest
Management) FSC and/or PEFC

To show that it is serious and to protect the virtuous
character of the brand, ATIBT reserves the right to
suspend a forest manager’s right to use the brand in
the event of a demonstrated degradation of its practices
from an environmental, social, economic or regulatory
standpoint

JOIN THE MOVEMENT

You are a service-based company, a prescriber, a buyer,
a distributor, a user of tropical timber... You are a profes-
sional organisation, a training or research entity, a
government organisation, an NGO

You share the values conveyed by the Fair & Precious
brand and you agree with its commitments. Show your
support by becoming an official partner.

‘ Please visit www.fair-and-precious.org ‘

O a0 KFW

atibt

ATIBT
Campus du Jardin d’Agronomie Tropicale de Paris
45 bis, avenue de la Belle Gabrielle
94736 Nogent-sur-Marne CEDEX - FRANCE
Tél. +33 143 94 72 64 - Fax. +33 143 9472 09

n
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Exemple

FAIR & PRECIOUS

— TROPICAL TIMBER, MUCH MORE THAN TIMBER

FAIR & PRECIOUS

A collective brand that relies on international forest management certification and
regulation to steer buyers toward tropical timber companies that are committed to
a sustainable development approach.

voici la plaquette 4 pages au format A4 qui met en avant
les 10 engagements Fair&Precious. Elle est déclinée en
trois langues, francais, anglais et espagnol.

LES 10 ENGAGEMENTS FAIR & PRECIOUS | F}%s5

MANAGING AND PROTECTING
FORESTS TO COMBAT
GLOBAL WARMING

PRESERVING FOREST RESOURCES
BY HARVESTING LESS THAN
IS NATURALLY GROWN

DEVELOPING KNOWLEDGE
ON BIODIVERSITY TO FACILITATE
THE RENEWAL OF THE SPECIES

ENSURING THE
PRESERVATION OF THE
LIVING SPACE OF WILDLIFE

IMPLEMENTING PROGRAMMES
THAT COMBAT POACHING

CONTRIBUTING TO THE WELL-BEING OF
POPULATIONS BY FACILITATING ACCESS TO
EDUCATION, MEDICAL CARE AND HOUSING

STIMULATING THE ECONOMIES OF PRODUCER

COUNTRIES BY ENHANCING THE VALUE OF THE FOREST |
AND FAVOURING THE LOCAL PROCESSING OF TIMBER h :
SETTING UP TRAINING

COURSES FOR THE FOREST

AND TIMBER TRADES

PROVIDING TECHNICAL KNOWLEDGE
ON THE DIVERSITY OF TROPICAL
TIMBER SPECIES AND THEIR USES

PROMOTING RESPONSIBLE

PURCHASES OF THIS
EXCEPTIONAL MATERIAL

FAIR & PRECIOUS PRESENTATION




B. LA PAPETERIE FAIR & PRECIOUS

LES CARTES POSTALES

Exemple

s B
y FAIR&PRECIOUS
MOTEUR DE
DEVELOPPEMENT

ECONOMIQUE ET SOCIAL '

Les gestionnaires forestiers
Fair&Precious contribuent au
bien-étre des familles en leur

offrant I'accés a un grand nombre
de services, comme I'éducation,
les soins médicaux

et le logement.

FAIR &
PRECIOUS

ATIB

LES BOIS AFRICAINS,
BIEN PLUS QUE DU BOIS

@
atlbt ‘ OAFD ‘ #kFw ‘ www.atibt.org www.fair-and-precious.org

ENTHGUNGSIANK

Les cartes postales Fair&Precious,
reprennent les visuels de la campagne
« les bois africains, bien plus que du bois »

13
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5. LA PAPETERIE

INVITATION INAUGURATION

Exemple

FAIR &
PRECIOUS

By atibt

8 NOVEMBRE 2017

Robert HUNINK - Président de UATIBT

et les membres du Conseil d'administration

ont le plaisir de vous inviter au lancement officiel
de la marque collective Fair&Precious

Robert HUNINK - President of ATIBT

and the members of the Board of Directors
are pleased to invite you to the official launch
of the collective brand Fair&Precious

le 8 novembre 2017 a partir de 9h30 au Pavillon Indochine
8 November 2017 from 9.30 am at the Pavillon Indochine

FAIR & PRECIOUS

A l'occasion du lancement de la marque,
un save the date a été crée pour inviter
les journalistes et acteurs de la filiére

8 NOVEMBRE 2017

Robert HUNINK - Président de UATIBT
et les membres du Conseil d'administration
ont le plaisir de vous inviter au lancement officiel

de la marque collective Fair&Precious PREC IOUS

Robert HUNINK - President of ATIBT

and the members of the Board of Directors
are pleased to invite you to the official launch
of the collective brand Fair&Precious

<
le 8 novembre 2017 3 partir de 9h30 au Pavillon Indochine S’
8 November 2017 from 9.30 am at the Pavillon Indochine a I

JARDIN
D'AGRONOMIE
TROPICAL

PeDesTaAN

ATIBT
Campus du Jardin d’Agronomie Tropicale de Paris
45 bis, avenue de la Belle Gabrielle

94736 Nogent-sur-Marne CEDEX

France muk

Merci de bien vouloir
confirmer votre présence
RSVP by mail

sTATioN

to Christine Le Paire

Responsable communication et marketing
Communication and Marketing Manager
christine.lepaire@atibt.org

[T




B. LA PAPETERIE FAIR & PRECIOUS

LE MANIFESTE

Exemple

UN DROIT D'USAGE
RIGOUREUX DE LAMARQUE

Pour qu’un g onnaire f p au droit d'usage de la marque
il doit étre adhér a UATIBT et titulaire d'une procédure de contréle
il d’administr: 1 de UATIBT, tell i certification for :
de la marque

économique ou réglementaire

REJOIGNEZ LE MOUVEMENT

FAIR &
PRECIOUS

la manifeste Fair&Precious
explique tous les aspects
du programme

La marc
mm

LES BOIS TROPICAUX,
BIEN PLUS QUE DU BOIS

recious.org

FAIR & PRECIOUS

Marque collective qui sappuie sur les certifications et les réglementations
internationales de gestion forestiére, pour orienter les acheteurs vers les
entreprises de la filiére des bois tropicaux engagées dans une démarche de
développement durable.

ATIBT,

Campus du Jardin d’Agronomie Tropicale de Paris
45 bis, avenue de la Belle Gabrielle

94736 Nogent-sur-Marne CEDEX - FRANCE

Tél. +33 143 9472 64 - Fax. +33 143 94 7209

15




FAIR &

PRECIOUS

La marque Fair&Precious a été créée
a Llinitiative de lAssociation Technique
Internationale des Bois Tropicaux (ATIBT)
qui travaille au service de la filiere, de la
forét tropicale jusqu’au consommateur final.
LATIBT fait figure de référence sur le plan
technique et dans la réglementation des
usages commerciaux du bois tropical. Elle
a pour mission d'assurer la promotion du
développement d'une filiere durable, éthique
et légale des bois tropicaux. LATIBT compte
plus d’une centaine d'adhérents :

o les gestionnaire forestiers,

o les entreprises de services,
les prescripteurs, les acheteurs,
les distributeurs, les utilisateurs
de bois tropicaux,

o les organisations professionnelles
les acteurs de la formation ou
de la recherche, les organisations
gouvernementales, les ONG...

n MANIFESTE FAIR & PRECIOUS

fair-and-precious.org

16




6. CAMPAGNE DE COMMUNICATION

Fair&Precious recommends the FSC and PAFC tropical forest
management enwronmental pratectlon labels

'-.-5.1

FAIR & PRECIOUS
COMBATING
DEFORESTATION

Fair & Precious foresters
preserve the forest for
generations to come by
protecting it from a conversion
into an intensive agriculture zone.

.
P

FAIRG |, 2 i s
PRECIOUS | # By

: g " BY atibt '

, AFRI'CAN?TIMBER ;
AND SOMUCH MORE .

e g : il ....ﬁ

FAIR & PRECIOUS CERTIFIED OPERATOR | SUSTAINABLE FOREST MANAGEMENT

®
Rougler

FRECHMIS SN S - s s

Fair&Precious recommends the FSC and PAFC tropical forest
management environmental protection labels

FAIR & PRECIOUS
PROTECTS BOTH WILDLIFE AND PLANTS

Thanks to their sustainable management,
Ik & Precious forest concessions provide wildlife
plants with protected spaces that enable us to

bserve an increase in animal populatior‘

=

FAIR &
PRECIOpS AFRICAN TIMBER
| gvatibt AND SO MUCH MORE

FAIR & PRECIOUS CERTIFIED OPERATOR | SUSTAINABLE FOREST MANAGEMENT

N/ i3] =
NG ® g
‘mrq'::‘;:uuw Rnugler
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Fair&Precious recommends the FSC and PAFC tropical forest

nanagement environmental protection labels
- 1 e - 5

AFRICAN TIMBER,
AND SO MUCH MORE

As it is naturally resistant to external
aggressions, African timber is an exceptional
construction material, thanks to its
enhanced mechanical properties and its
unparalleled durability. It is unmatched in its
ability to withstand bad weather and
extreme temperature variations.

4

4 /
A,
=4 | PRECIOUS
"f" By atibt '

T T
FAIR & PRECIOUS CERTIFIED OPERATOR | SUSTAINABLE FOREST MANAGEMENT

3 N7 Ri 3
“@ E A (@i N B?%ier %

PALLIBED PRECI(NUS WOR0DS e om v

FAIR & PRECIOUS
A CATALYST FOR
SOCIAL AND ECONOMIC
DEVELOPMENT

Fair & Precious companies
contribute to the well-being
of families by providing them
with access to a wide range
of services, such as
education, medical care
and housing.

PRECIOUS

by atibt

AFRICAN TIMBER
AND SO MUCH MORE

FAIR & PRECIOUS DEVELOPER | SUSTAINABLE FOREST MANAGEMENT

= 1 @ . ,
T E A'@' N7 Rougier @

FRECHOHS WOHNTS

Exemples de visuels 60x80cm
pour la campagne d'affichage
de Fair & Precious,

“Les bois africains,
bien plus de que bois"”



FAIR & PRECIOUS

Les deux cas

PRECIOUS PRECIOUS

By atibt sy atibt

Afin de permettre d’indentifier nos membres, nous avons
créée l'estampille Fair&Precious. Il existe deux catégories
de membres, a savoir les opérateurs certifiés ainsi
que les partenaires de la marque

19
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LESTAMPILLE

Exemple d’intégration chez nos membres

ABOUT US

Sustainability is the focus of our entrepreneurial philosophy.

Precious Wioods is one of the leading companies in sustainable management of tropical forests globally. The group
was founded in 1990 with its headquarter based in Switzerland.

0

W 7

Ecological value Social value

Economic value

== Protecting of 1.1 millien ha of == Precious Woods employs 1300
Tropical Rainforest through employees in Brazil and Gabon
sustainable management

> Precious Woods supports local
communities and contributes to
econamic development in
disadvantaged regions.

=» Production and trading with
100% FSC” certified timber

== Production and trading with
100% PEFC" certified timber

== Certified emission reductions

Preclous Woods — a sustainable forest management and

waood processing company
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Sur une page internet

Dans un magazine




FAIR & PRECIOUS

Exemple d’intégration chez nos membres

: Comment sait-on. .-
si les produits que nous choisissons
_ . Sl T
[ e @ sont issus de forets bien ger¢§§ :

sncf. com/qeneratiun-ccomohile

C’est ecrit dessus'!

mmulﬂr&mwmawmmwwm
La marque de I3 gestion forestigre responsable. Clest écrit dessus |

fw- |
- b |
e

= fsc-france.fr
Sur des campagnes d'affichage www.fsc-france
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LESTAMPILLE

Exemple d’intégration chez nos membres

Sur des éditions
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